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ABSTRACT

One of the broadly identified advertising marketing principles is that retaining customers is
more profitable than winning capability customers. Consequently, the manner to maintain
current clients and enhance their repeat purchases is an crucial consideration for practitioners
to benefit profits. The reason of this look at is to research factors influencing customer revisit
aim to eating places via studying on line opinions. We used regression evaluation to analyze
quantitative rankings of eating place opinions collected from an internet life community in
India, and observed that meals remarkable, charge and price, company satisfactory, and
atmosphere are the antecedents of eating place purchaser’s revisit motive. We decided that
meals awesome, rate and fee have four symptoms while issuer excellent and surroundings
have indicators. The consequences are beneficial for restaurant operators to require effective
actions to draw in greater customers to revisit.

1. INTRODUCTION

OVERVIEW There are many users who
purchase products through Ecommerce
websites. Through online shopping many
E-commerce enterprises were unable to
know whether the customers are satisfied
by the services provided by the firm.
Naturally, the important marketing
principle is to retaining the
customer's/client's and increase their
purchases. The manner to maintain the
current client is the main consideration and
also business practitioners think that how
to enhance their purchases. So, what
factors made the customer's revisit? Also,
how the practitioners will influence the
customers?

The factors has the customer's revisit is
*Quality of food or Awesome food,
*Attractive surroundings,

*The charge and prices,

*Company(hotel) satisfactory and

*The beautiful atmosphere.

These factors will also influence the
customer's revisit whenever the customer
feels that he was satisfied, he gives
positive response to that particular
restaurant/hotel or any e-commerce site.
By giving the positive review, that

particular business/hotel/e-commerce site
feels happy and they were trying to
improve their purchases. By seeing that
positive response, people will start visiting
and start purchasing. In this way business
will get more profitable. If suppose,
customer/client was not satisfied, he gives
the negative review. By giving the
negative review people will get some bad
or negative impression on the particular
restuarant or hotel. It impacts on the profits
of the restaurant or hotel. In this way, the
profits for the particular sites will be
reduced slowly.

General scenario is whenever the people
start purchasing the product, first they
would like to check rating, reviews
whether it is positive or negative. By
considering the review and rating,
people/customer will decide to purchase or
not.

EXISTING SYSTEM

The comments given by user for a product
is taken into account positive at one
situation and negative at other situation.
Some people don’t express opinions in the
same way. Most reviews will have both
positive  and  negative = comments.
Sometimes people may give fake

Vol10 Issue08, Aug 2021

ISSN 2456 - 5083

www.ijiemr.com Page 156



International Journal for Innovative

€Engineering and Management Research

A Peer Revieved Open Access International Journal

www.ijiemr.com

comments about the product, which gives
the bad review about the product.
PROPOSED SYSTEM

It is used to identify whether the given user
review is positive or negative. The analysis
of user reviews is done using Natural
language processing. By using client
review system, the best review will be
placed on the top.

2. LITERATURE SURVEY

Sentiment Analysis is that the process of
determining whether a bit of writing is
positive, negative or neutral. It played an
important role in identifying what other
people think and what their behavior is.
Applying the Sentiment analysis on the
merchandise review on emarket helps not
only the customer but also the industry
people to take the decision. This paper
represents the utilization of Opinion
Mining, tongue Processing and
SentiWordNet in this Application in
JAVA. This paper includes the Sentiment
Analyzer which classifies the sentiment
into  positive, negative or neutral
depending on the polarity. Based on the
Scope of text there are three levels of
Sentiment polarity categorization namely
the document level, the sentence level, and
therefore the entity (word) level. Such type
of classification can help the customers to
get the reviews about the product as the
reviews are classified into positive,
negative and neutral using sentimental
Analysis. Here, ex-mobile phones can be
used because the product with features as
screen, processors etc. This give a business
solution for wusers and industries for
effective product decisions.

PREDICTING SENTIMENT OF USERSS
REVIEW

Internet becomes a crucial need for every
person. Web is used in every field. Most of
the people use web for a standard purpose
like sharing knowledge, comments, online

shopping, chatting, and important aspect is
to search different user opinions on
particular electronic products, books,
movies etc. Through an online shopping
huge number of reviews/opinions are
given by the users that reflect whether the
merchandise is sweet or bad. These
reviews need to be explored, analyze and
organized for better decision making.. In
this review paper, studied the experimental
work and impact on different aspects based
on opinion mining system is proposed that
classify the documents as positive,
negative. Experimental results using
reviews of different topics show the
effectiveness of the system.

SENTIMENT ANALYSIS ON ONLINE
PRODUCT REVIEW

Conclusion investigation is a quickly
rising space in the zone of examination in
the field of Natural Language Processing
(NLP). It has picked up much
consideration as of late.

Aslant order is utilized to confirm or
examine the remarks given by the client to
separate  the assessment from it.
Assessment examination is an Al
approaching which machines arrange and
investigate the human’s assumptions,
feelings, estimates, and so forth about the
items communicated in the structure of the
text, star rating, approval, and disapproval.
The information utilized in  this
examination is online item audits gathered
from the example site that we have made.
Words, for example, descriptive words and
verb modifiers, can pass on inverse
opinion with the assistance of negative
prefixes. Invalidation express
distinguishing proof calculation is utilized
to search out such terms. The presentation
is assessed through assessment measures.
Finally, we additionally give knowledge
into our future work on slant investigation.
Utilized to search out such terms. The
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presentation  is  assessed  through
assessment  measures.  Finally, we
additionally give knowledge into our
future work on slant investigation.

3. SYSTEM DESIGN AND
DEVELOPMENT

SYSTEM DESIGN

System design is transition from a user
oriented document to programmers or
database personnel. The design is a
solution, how to approach to the creation
of a new system. This is composed of
several steps. It provides the understanding
and procedural details necessary for
implementing the system recommended in
the feasibility study. Designing goes
through logical and physical stages of
development, logical design reviews the
present physical system, prepare input and

output specification, details of
implementation plan and prepare a logical
design walkthrough.
SOFTWAREDESIGN

In designing the software following
principles are followed:

e Modularity and partitioning: Software is
designed such that, each system should
consists of hierarchy of modules and
server partition in to separate function.

e Coupling: Modules should have little
dependence on other modules of a system.

www.ijiemr.com

e Cohesion: Modules should carryout in a
single processing function.

e Shared use: Avoid duplication by
allowing a single module be called by
other that need the function it provides.
UML Concepts

The Unified Modeling Language (UML) is
a standard language for writing software
blue prints.

The UML is a language for

e Visualizing

e Specifying

e Constructing

e Documenting the artifacts of a software
intensive system.

The UML is a language which provides
vocabulary and the rules for combining
words in that vocabulary for the purpose of
communication. A modeling language is a
language whose vocabulary and the rules
focus on the conceptual and physical
representation of a system. Modeling
yields an understanding of a system.
Building Blocks of UML

The vocabulary of the UML encompasses
three kinds of building blocks:

e Things

e Relationships

e Diagrams

CLASS DIAGRAM
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4. PROJECT DESCRIPTION PROBLEM DEFINITION
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This system developed will reduce the
manual work and automate the work. By
maintaining all the reviews normally, if
management is having any low profile it
impact on business of the firm and it
shorten the growth of the firm. The system
can provide the great service to the client
to raise the business or the growth of the
firm as the system help to increase their
clients. This system manages all the
reviews given by the users. This software
can store all the reviews given by the user
and this software manipulate the reviews
and which raises the growth of the firm.
The purpose of this project is to collect the
all the reviews given by the user and
segregate the reviews as per to expand the
raise of the firm.

PROJECT OVERVIEW

Our project help the company to increase
their profits/margin, customers ....etc. In
this project, we are taking the large amount
of reviews which was stored in the
database. As per the review of the
customer we are stating the review as
positive or negative. If the statement was
positive there is no problem, if the
statement is negative it is placed at bottom
of the whole reviews. So, as the customers
is observing the review customer can only
see positive review which was at the top,
and cannot find out the negative review.
As per the customers patience and time
.customer can read up to maximum top 20-
30 reviews, maximum no customers don't
scroll the bottom to see the review. As the
positive reviews are placed at top and
negative reviews at the bottom .As the
customer is watching the positive review
the customers gets satisfied. The customer
observes at the top (positive review) so
customer purchases the product which
increases the margin of the company
MODULE DESCRIPTION

www.ijiemr.com

The system should be designed in such a
way that only authorized people should be
allowed to access some particular modules.
The records should be modified by only
administrators and no one else. The user
should always be in control of the
application and not the vice versa. The
user interface should be consistent so that
the user can handle the application with
ease and speed. The application should be
visually ,conceptually clear.

Administrator Module

In the admin module admin plays the 5
major roles those are login, collecting the
data, preprocessing the data and at last
training the data to getting the output.
These are the roles performed by the
admin module.

Collection of Data

In our project collection of data plays a
vital role based on the collection of the
data we are further developing our project.
For this module we need huge amount of
reviews. So we have taken the built in data
sets from the Kaggle website. We have
downloaded two dataset which are test
data and train data which helps to do the
process easy. These datasets are having
huge amount of reviews given by the
users. This data helps us to developing
process. Actually we are collecting the
data to train the data. As per the reviews
given in the dataset which helps out us to
develop the further process of our project.
We are extracting these files and importing
these train dataset and test dataset to do the
further process like cleaning the data,
training the data, processing the data.
Collection of data is the major and
important module of our project.
CONCLUSION

Sentiment analysis or opinion mining is
the study that is used to analyze people
emotions, sentiments towards the product.
This paper is used to perform an
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evaluation measure on comments obtained
from the customer. Online product reviews
from our website are selected as data used
for this study. The POS tagging is used to
extract the most relevant features to get
better results in classifying the sentence as
positive or negative. This positive and
negative separation of comments is used to
analyze the quality of online products.
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